
Bike Connexions is published four times per year.

Rates effective January 1, 2006 and guaranteed through the November/December 2006 issue.

B I K E  CO N N E X I O N S  2 0 0 6  A D  R AT E S &  S P E C I F I C AT I O N S

BLACK & WHITE RATES
Frequency 1/8 page 1/6 page 1/4 page 1/3 page 1/2 page 2/3 page Full page

4 x $100 $130 $250 $300 $410 $660 $700

2 x $120 $150 $265 $325 $450 $700 $750

1 x $140 $175 $280 $350 $500 $740 $800

COLOUR RATES
Frequency     1/8 page      1/6 page        1/4 page     1/3 page     1/2 page     2/3 page       Full page       Inside covers     Outside back cover

4 x $135              $175               $320          $450            $605          $825              $995              $2350                   $2550

2 x $165              $200            $350          $475             $635           $865             $1050             $2550                   $2750

1 x $190             $235             $375           $500             $695          $990            $1200             $2750                   $2950

ALTERNATIVE ADVERTISING OPPORTUNITIES
Bike Connexions offers a variety of alternative advertising

options subject to approval by BTAC. Contact us directly for

quotes on special editions, stitched-in insert/supplements,

editorial/calendar sponsorships and event guides.

Bike Connexions, including The Official ExpoCycle Show Guide,

is published by The Bicycle Trade Association of Canada,

17 Main Street North, Newmarket ON  L3Y 3Z6  

Telephone: 1 866 528.2822   www.btac.org

Book your ad space today!
To make your advertising space reservation,

please contact the BTAC office or Robert Lauder 

at 1 866 814-MAGS (6247) or by email at robert@btac.org

ExpoCycle Show Guide Issue 

(Super-size Digest size) 

Publication size – trim size 6.5 x 9.5"

Full page – trim size 6.5 x 9.5

Full page – bleed size 6.75 x 9.75

Full page – safety size 6.25 x 9.25

Half page horizontal – trim size 6.25 x 4.25

Half page vertical – trim size 3.125 x 9.25

AD MATERIAL SPECIFICATIONS

Regular Issue (Standard magazine size) 

Publication size – trim size 8.125 x 10.875"

Full page – trim size 8.125 x 10.875

Full page – bleed size 8.375 x 11.125

Full page – non bleed 7.125 x 9.75

2/3 page – bleed size 5.25 x 11.125

2/3 page – non bleed 4.625 x 9.75

1/2 page vertical – bleed 4.125 x 11.125

1/2 page vertical – non bleed 3.5 x 9.75

1/2 page horizontal – non bleed 7.125 x 4.75

1/3 page vertical 2.25 x 9.75

1/3 page horizontal 7.125 x 1.625

1/4 page vertical 3.5 x 4.875

1/6 page vertical 2.25 x 4.875

1/8 page vertical 1.75 x 4.875

2006 EDITORIAL CALENDAR
SPRING ISSUE
Ad space reservations: March 10, 2006

Ad material due: March 17, 2006

Issued: March 31, 2006

PRE-SUMMER ISSUE
Ad space reservations: May 19, 2006

Ad material due: May 26, 2006

Issued: June 15, 2006

EXPOCYCLE OFFICIAL SHOW ISSUE
Distributed to all IBD’s and Association members two

weeks before ExpoCycle 2006 as well as at the show

itself. This handy guide to the Show includes exhibitor

listings,brand and product category listings along with

a comprehensive new product section and a full

schedule of events.

Ad space reservations: August 4, 2006

Ad material due: August 11, 2006

Issued: August 28, 2006

POST-SHOW REVIEW
Ad space reservations: October 6, 2006

Ad material due: October 13, 2006

Issued: October 31, 2006

BIKE CONNEXIONS CIRCULATION
Bike Connexions is mailed to a highly qualified list of

over one thousand Independent Bike Dealers across

Canada as well as to qualified sporting goods dealers,

involved in selling bicycles, and all members of BTAC.

Total issue mailing is approximately 3,000 copies.

Bonus Distribution

Bike Connexion’s Official Show Guide issue also offers

advertisers, at no extra cost, bonus distribution on the

show floor at ExpoCycle each year.

“With the development of Bike Connexions,

the BTAC is taking a leading role in facilitating

communications between the segments that make

up our Canadian bike industry. There are a lot of

complex issues affecting the industry today. Bike

Connexions is a more focused and comprehensive

vehicle with which to encourage debate and

discussion between sectors of the industry in Canada

and to pro-actively address the issues.”

“Bike Connexions will allow us to regularly deliver information to

independent bike dealers, manufacturers and distributors in Canada,

including Association developments and useful business information

that can have a measurable effect on the profitability of the industry.”

Janet O’Connell, Executive Director of BTAC

CANADIAN CYCLING INDUSTRY
VETERAN TAKES THE HELM
Rob Jones, industry consultant with over 30 years

involvement in the sport and business of cycling,

has taken on the role of editor at Bike Connexions.

Rob has written for numerous trade publications,

and is also the editor of the consumer publication

Canadian Cyclist. Rob regularly conducts market

research on the bicycle industry and holds an MBA from Wilfrid

Laurier University in Marketing and Market Research.

Bike Connexions delivers critical business information to IBDs and BTAC members, providing

advertisers an economical vehicle to influence buyer purchasing decisions in the IBD channel

across Canada.


